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The University pfDayton

News Release

YATES NAMED DIRECTOR
OF UD' S MBA PROGRAM
DAYTON, Ohio, Sept. 13, 1989--Rebecca M.J. Yates, an associate professor in the
University of Dayton's marketing department for nine years, has been named associate
dean for the School of Business Administration and director of the MBA program.
Yates' long-term goals as director include exploring the possibility of
strengthening UD's part-time master's program, establishing a full-time MBA program at
the University and evaluating the effectiveness of UD's MBA program at Franklin
University in Columbus.

More than 300 students are currently enrolled in Columbus,

making it the largest MBA program in that market.
"We have a very strong part-time MBA program designed for working people," she
said.

"We want to maintain its strengths and get stronger by allowing students to

have experiences in the classroom that they can take to work the next day."
The University enrolls full-time MBA students on assistantships, but does not have
a full-time program.

Nearly 780 students comprise the program's total enrollment.

Yates, an Oakwood resident, plans to draw on her marketing background to write a
marketing plan to differentiate UD's program from its competition.

"My goal is to

demonstrate that we develop value in distinctive .programs," she said, noting "tracks"
in manufacturing and management information systems, the quality of the faculty and
"the way we deliver our program, which includes flexibility, a lot of personal
attention and experiential learning."
The undergraduate and graduate programs in the School of Business Administration
are accredited by the prestigious American Assembly of Collegiate Schools of Business.
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